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 ABSTRACT : Today user’s opinion towards consumer products plays an integral part of
marketing strategies. It is one of the important marketing component to the manufacturer and
also a rich source of information for consumer about different service features, packages and
price. Proper consumer product design can also increase the consumer’s satisfaction and safety.
The present was conducted with the objectives to study the factors influencing the customers
to purchase the consumer products and to assess the satisfaction towards design of the consumer
products.
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