DOI: 10.15740/HAS/IAJH S/15.2/220-226

AJHS.

Asian Journal of Home Science

ISSN : 0973-4732 B Visit us: www.researchjournal.co.in R rch Paper

Volume 15 | Issue 2 | December, 2020 | 220-226

Effectiveness of social advertisements in promoting
adoption of selected health and hygiene practices

B Sumita Bhalla and Preeti Sharma

See end of the paper for authors’ affiliations

Sumita Bhalla

Department of Home Science
Extension Education, SSM
College, Dinanagar (Punjab)
India

Email : simranbhallab4@gmail.
com

Received: 11.06.2020; Revised: 13.10.2020; Accepted: 28.10.2020

BABSTRACT : Thepresent study was conducted with the objective to assessthe effectiveness
of social advertisementsin promoting adoption of selected health and hygiene practices. The
study was conducted in purposively selected two districts of Punjab, Indiai.e. Gurdaspur and
Ludhiana. Total eight villages from four selected blocks of selected districts were randomly
selected. From each of the selected village 20 rural women were selected randomly. So, in total
160 respondents made a sample for data collection. The most frequently telecasted five
government sponsored social advertisements during the month of June, 2017 on Swach Bharat
Abhiyan (Clean India campaign), use of ORS/Zinc during diarrhoea, pregnancy check-up,
immuni zation and breast feeding were sel ected after consultation with experts. Datawas collected
using pre-tested structured interview schedule. The effectiveness of social advertisement was
assessed in terms of adoption stagesi.e. awareness, interest and adoption of health and hygiene
practices. The findings revealed that the advertisement of Swach Bharat Abhiyan (Clean India
campaign) helped 91.25 per cent respondents to adopt the practice of keeping the environment
clean. Most of the respondentsi.e. 83.13 per cent immunized their children below 5 years of age.
Majority of the respondents (66.38%) were at adoption stage of exclusive breast feeding of
infants for first 6 months. Nearly half of the respondents (48.13%) were at the interest stage of
adopting the practice of check-up of pregnant women. Nearly two fifth of respondents (42.50%)
were at adoption stage of using ORS/Zinc during diarrhoea. It can be concluded that social
advertisement playsasignificant roleininfluencing people to adopt health and hygiene practices.
It is suggested that more emphasis should be given to produce good socia advertisement on
different issues to promote adoption of better and improved health and hygiene practices.
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