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ABSTRACT

This study was conducted in between July 2018 and Sept. 2018 on asample of 200 farmers sel ected on convenience from 12
villages of two talukas of Ahmednagar district of Maharashtra. Primary datawere collected by sampling method on pretested
semi-structured schedul es. The finding suggested that about 30 per cent and 40 per cent farmers used water solublefertilizers
(WSFs) in Nagar and Shrirampur tal uka, respectively. We selected Vedant fertilizer for sampling (Microsoft 6 and Amizone) to
farmers because of these two products are newly launched and there are low sales in Nagar and Shrirampur taluka of
Ahmednagar district. After sampling to 100 farmers of Nagar and 100 farmers of Shrirampur, we observed farmers purchase
Vedant products. Water soluble fertilizers gives good result on crop after few days of sampling most of farmer observed
healthy development of crop so farmers purchase nutrilex water solublefertilizers.
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