
HIND INSTITUTE OF COMMERCE AND BUSINESS MANAGEMENT

Determinants and challenges in online shopping in Kerala

  Haritha Paul, R. Krishna and K.N. Ushadevi

RESEARCH PAPER

International Journal of Commerce and Business Management
Volume 12 | Issue 1 | April, 2019 | 23-27

DOI: 10.15740/HAS/IJCBM/12.1/23-27
 Visit us : www.researchjournal.co.in

IJCBM

Considering the promising future of on line marketing the study aimed to analyse the determinants and constraints of on line
marketing. 120 students (who were engaging in online shopping) selected from two colleges (representing one professional
and one traditional college) from Thrissur district consisting of 60 male and 60 female respondents were equally selected and
primary survey was conducted through a structured interview schedule. The study highlighted that major factor of online
shopping is convenience. Online marketers may pay more attention to free delivery, or free gift and do the best to build,
enhance and maintain their good reputation. Delivery in time is an vital factor and important constraint, the proper delivery in
time and nearest place it will create trust and image of the websites, therefore, advisable to concentrate on proper delivery
services.
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