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BABSTRACT : Indiaisone of the biggest rural consumer marketsin theworld. Indian market
have been witnessing severa changes following on towards globalization, liberalization and
privatization and a large scale entry of multinational company is a major outcomes of new
economic order. In the words of Mahatma Gandhi (1890) “A consumer is the most important
visitor on our premises; heisnot dependent on us. We are dependent on him, he makes favor to
us, not we favor on him”. This quote expresses the importance of a consumer in the business
context. The Consumer Protection Act 1986 provides certain rights to consumers to protect
themselvesfromunfair trade practicesresorted by the seller. Theserights are well defined by the
Consumer Protection Act and there are agencies like the government, consumer courts and
voluntary consumer organizations that work towards safe guarding the consumer rights. Each
and every consumer should be aware of the consumer rights and responsibilities. For the
existing study an attempt was made to find out the awareness level among the rural women.
Three villages have been sel ected randomly from Jorhat sub-division following stratified random
sampling method. A total of 120 respondents have been selected for the present study and
interview method has been used to collect the data. The result of the study exposes various
liabilities of the consumers and it has presented a clear scenario of the consumer’s awareness
regarding their rights and responsibilities so asto know their demand. The findings of the study
revealed that the age is negatively correlated with the awareness level for consumer rights and
education and income are positively correlated with the awareness regarding rights of consumer.
Majority of the respondents (60.83%) showed average awareness towards consumer
responsibilities.
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