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Impact of dress on human psychology
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B ABSTRACT : Clothes have a strong influence over the way other people perceive us; you
may be talented and qualified, but sweatpants at a job interview probably won’t communicate
your ambition to a potential boss. “The formality of clothing might not only influence the way
others perceive a person, and how people perceive themselves, but could influence decision
making in important ways through its influence on processing style.” Fashion trend today does
not give precedence to comforts and practicality. Sometimes the dress, that goes beyond modesty
and simplicity, which does not allow someone to sit or walk properly, is attracted by youth. This
growing trend of self awareness for one’s look has influenced every aspect of generation
individual behaviour and is reflected in every sphere starting from social media platforms to real
life purchase decisions. Colour can carry important meaning and can have an important impact
on people’s affect, cognition, and behaviour. Clothes have systematic influence on wearer’s
psychological processes. Minor clothing manipulations can give rise to significantly different
inferences. Even small changes in clothing choice can communicate different information to a
perceiver. Dress affects one’s ideas about the self (e.g., attitudes, values, beliefs) as well as self-
directed behaviours. This growing trend of self awareness for one’s look has influenced every
aspect of new generation individual behaviour and is reflected in every sphere starting from
social media platforms to real life purchase decisions.
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