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The present study entitled ‘the status of value orientation among rural and urban
adolescents’ was undertaken in the Ludhiana and Kapurthala districts of Punjab. The
study was designed to sassess the status of value orientation among rural and urban
adolescents. The sample for the present study comprised of 480 adolescents within
the age group of 16-18 years [boys (n=120) and girls (n=120) from rural (n=120) as well
as urban area (n=120)]. Personal Value Questionnaire by Sherry and Verma  was used
to assess the value orientation of adolescents. The scale consisted of 40 items
representing ten types of values namely Religious Values, Social Values, Democratic
Values, Aesthetic Values, Economic Values, Knowledge Values, Hedonistic Values,
Power Values, Family Prestige Values and Health Values. Results revealed that more
number of urban females were having high level of aesthetic value, knowledge value,
power value and health value whereas more number of rural females had high level of
social value and total value orientation. More number of rural males were having high
level of power value and health value. More number of rural respondents had low level
of aesthetic value in value orientation as compared to urban respondents.
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