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See end of the paper for | ABSTRACT : E-commerce has madeit easier for small business owners, artistsand entrepreneursto
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sell online from an online store or website. It is easy for the customers to compare products online
o than at mallsor physical storesand thereisalot of information available online regarding products so
?' ni Charan . why not use this vast information. This study will help the e-tailers to change their course of action,
oseph Institute of Business ). . . . ; . .
Studies, Sam Higginbottom | l0gistics or marketing strategies to attract more customers online and win their trust with lesser
University of Agriculture, | complains and increased profit for the firm. Samples were selected by convenient and purposeful
Technology and Sciences, | sgmpling from alarge number of customers at Lucknow. The sample size was 150 and people were
ég;?e}bﬁgi f:gérp% (Lpndl a interviewed from various areas of Lucknow to get diversity in the sample. The data was analysed by
gmail.com using percentage method. Out of 150 respondents 138 respondents agree and strongly agree that the
main reason for shopping online is that it saves time which represents 92 per cent of respondents.
More than 50 per cent respondents (i.e. 74%) find easy availability of better products (when compared
to products offline) amajor reason to purchase online. There has been agood number (122 out of 150
respondents) of respondents who consider availability of various colours and sizes of the products
online to be a major reason why they prefer to shop online rather than offline. Contrary to the given
data out of 150 respondents only 36 consider lower price of online products (as compared to price of
same products offline) to be amajor determinant of online shopping. Most respondentsi.e. 107 do not
consider lower price of online productsto be amajor determinant of online shopping. Around 4/5" of
respondents which represent 80 per cent consider cash on delivery or easy returns to be a major
determinant of online shopping. That concludes that this feature of certain websites attracts the
consumers to shop online.
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