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B ABSTRACT : Empowerment of rural women has emerged as an important issue in today.
The economic empowerment of rural women isbeing regarded asindependencefor rural women.
Rural women are becoming economically independent and providing employment opportunities
to others through involving in micro entrepreneurship. Women’s entrepreneurship contributes
to the economic well-being of the family and communities and also reduces poverty. Self-help
groups (SHGs) have smoothened the way for economic empowerment. Economi c empowerment
of rural women led to development of family, community, society, state and nation therefore it
isvery necessary to give keen of our attention over empowerment of women in therural areafor
the real development of our country in all spheres. An SHG entrepreneur is someone that
organizes, manages, and assumes the risk of a business enterprise. Today, more women are
breaking free from the traditional, gender-specific roles and venturing into the business world.
Thisstudy dealswith empowerment of rural women through micro entrepreneurship devel opment
among rural women. This study was carried out to know the socio- economic background of the
women SHG’s, their knowledge, skills and earning capacity. The study also looked at the money
management practi ces of women SHG members and their problems. On the basis of the findings
that revealed limited knowledge of the women regarding value for savings, account keeping
and financial liabilities. Only afew SHGs were found economically proficient.
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ou can tell the condition of a nation by looking
Y at the status of its women.” -By Jawaharlal

Nehru. The empowerment of rural women
generally refersto the process of improving the quality
of life and the economic wellbeing of women livingin
relatively isolated and sparsely populated areas.
According to the census of India, 2011, the population
of Indiaismorethan 1.21 billion and out of it 72.20 per

cent population belongs to the rural area. Women
constitute nearly 50 per cent of population, performtwo-
thirds of the work and produce 50 per cent of food
commodities consumed by the country. They earn one
third of remuneration and own 10 per cent of the property
or wealth of the country. Women are regarded as the
“better half” of the society and at par with the men. But
unreality, our society isstill male dominated and women
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are not treated as equal partners both inside and outside
the four walls of the house. In fact they are treated as
weak and dependent on men. Assuch Indian women enjoy
an unfavourable statusin society. Especially rural women
in India constitute 77 per cent of the femal e population.
They share abundant responsibility and perform awide
spectrum of dutiesin running the family, maintaining the
household activitieslikerearing, feeding, attending tofarm
labour, tending domestic animalsetc., but they suffer from
being both economically and socidly invisible.
Entrepreneurship plays a vital role in creating an
avenue for employability for rural communities,
providing self-employment for those who have started-
up abusiness of their own and enhancing the economic
status of the rural sector. Entrepreneurship has
transformed many entrepreneursinto successful business
persons and generated income for rural communities.
Women Entrepreneurs may be defined as the women or
agroup of women who initiate, organize and operate a
business enterprise. Self-help groupisasmall voluntary
association of poor people preferably from the same
socio-economic back ground. Involvement in self-help
groups has enabled women to gain greater control over
resourceslike material tenure, intell ectual resourceslike
knowledge, information, ideas and decision making in
home, community, society and nation. Women can gain
such power, if their economic status, cultural and social
statusimproves. Such type of overall improvement can
be taken care by SHGs. Once the groups show their
mature financial behaviour, banks are encouraged to
make |oans to the SHG to start their own business. The
Micro Finance hel ped women by providing independent
sources of income outside the home which reduces the
dependency on other’s income, by increasing the
assertiveness of women and providing independent
source of income with exposure to new sets of ideas,
values and social support. The emergence of rural
women entrepreneurship and their contribution to the
national economy is quit noticeable in India. The
numbers of women entrepreneurs have grown over a
period of time, especialy in late 20" century. Women
entrepreneurs need to be lauded for their increased
utilization of modern technol ogy, increased investment,
finding aplaceinthe global market, creating an extensive
employment for others and setting the trend for other
women entrepreneurs in the organized sector. While
women entrepreneurs have demonstrated their potential,
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the fact remains that they are capable of contributing
much more than what they aready are. Entrepreneurship
devel opment among rural women hel psto enhancetheir
personal capabilities and increase decision making status
in the family and society as a whole. Now-a-days
economic development is such a strong factor that has
changed the entire scenario of social and cultural
environment within the country especially for the
women. Therefore, the present study was conducted
during 2013-14 to know the existing situation of SHGs,
their difficulties, their proficiencies and their economic
improvement with different objectives.

Objectives of the study:

— To know the socio-economic status of women
self-help groups in Jorhat district.

— Toevaluate the performance of women self-help
groups in entrepreneurship.

— To identify the complications related to the
women self-help groups.

— To measure the impact of the SHGs on the
economic devel opment of the members.

B RESEARCH METHODS

The study was conducted under the agies of Home
Science component of Krishi Vigyan Kendra, Jorhat,
Assam Agricultural University in 2013-14. The study
was based on both primary and secondary data. The
primary datawere collected through questionnaire. The
secondary data were collected from books, journals,
websites and records. The data were collected from 30
self-help groups and 450 members by using specific
questionnaire and subsequently data were analyzed.

B RESEARCH FINDINGS AND DISCUSSION
Perusal of data presented in Table 1 reflects that
al the SHGs had completed their registration. Eighteen
per cent respondents arranged meetings frequently at
regular intervals. In case of regular deposit of fund only
12 per cent SHGs deposit their savings monthly.
Similarly only 10 per cent SHGs performing their group
activities satisfactorily. But 70 per cent of SHGs were
not executed any group activities. However, KVK has
organized various training programmes on various
income generating activities for entrepreneurship
development. It has been understood from the results
that the problem solving capacities were not found
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adeguate among the SHGs. Out of al, only three per
cent of respondents, exhibited good market linkagesin
connection with their production but, 83 per cent SHGs
did not have any market linkages. In case of revenue
generation only four per cent of the SHGs disclosed
about their rising income.

Velmurugan et al. (2013) analysed the economic
impact of the SHGs on the members in terms of their
level of savings, amount of borrowings, creation of
assets, employment generation, income generation,
poverty level and expenditure pattern. It is found that
after joining SHGs, the awareness level of savings
increased. Thereisaparadigm shift from loansborrowed
for consumption purposes to productive purposes after
association with SHGs. It is found that the SHG
programmes have positive effect on alleviation of
poverty. The consumption expenditure of the members
has increased after becoming members of SHGs. The
composite index of standard of living shows that the
impact of micro credit encompassing economic as well
associal aspectswasrelatively more pronounced on the
social aspects than on the economic aspects.

In study conducted on youth entrepreneursin Orissa
more than 50 per cent of the respondents felt that
entrepreneurship was perceived by the society asarisky
carrer (Manjusmitaand Kulveen, 2012). Similarly social
risks and stigma associated with failure worked as
demotivating factors for these youngsters. In another
similar study conducted on youth across India, 50 per
cent entrepreneurs stated that they would not search for
an entrepreneur as life partner. Only 43 per cent of
respondents felt that entrepreneurs have a good family
life. Mgjority youth rank MNC jobs, government jobs
higher than entrepreneurship ventures (Goel et al ., 2007).

Another factor that has restricted the growth of
entrepreneurship to certain communitiesis caste system.
Though the rigidity of the caste system has been fast
reducing, its impact on work culture has been very

strong. It was once believed that businesswasthe job of
only the vaishyas (Elliot, 1998).

Prabhavathe (2012) noted that SHGs started
functioning all over Tamil Nadu, in some areas they are
functioning effectively whereas in some areas they face
problems. Since SHGs hel p women to achieve economic
empowerment, this policy measures can contribute alot
to the nation. Now-a-days, the women in the SHGs are
also respected by the others, because they areindependent
in earning the income and they are contributing to
householdincome, expenditure and savings.

Joseph (2005) stated that women are generally weak
at marketing their products and findings customers
products produced by women are dependent on
middleman for marketing their produce outside their
local areas. This reduce the community’s earnings even
though their products are of very good quality.

Conclusion :

No economy can sustain itself without participation
of al its eligible working members. Government has
devised many programmesto empower rural womenin
various avenues. Empowering women to participate in
economic development is not only a daunting and
challenging task but also paving path for future
sustainable development. Women’s entrepreneurship is
both about women’s position in society and about the
role of entrepreneurship in the same society. Because
women entrepreneurs have to face many obstacles
specifically in market their product that have to be
overcome in order to give them access to the same
opportunities as men. While in other developed
countries, women may experience obstacleswith respect
to holding property and entering contracts. Increased
participation of women in micro enterprises and labour
force is a prerequisite for improving the position of
women in society self-employed women. The entry of
rural women particularly in micro enterprises will be

Good Average Poor

Knowledge on F = = & P F =
Registration of SHGs 30 100 - - - -
Regularities of meetings 18 60 7 23.33 5 16.67
Regular deposit of fund 12 40 10 33.33 8 26.67
Activities of SHGs 3 10 6 20 21 70
Problem solving capacities of SHGs 5 16.67 7 23.33 8 26.67
Market linkages of SHGs 3 10 2 6.67 25 83.33
Income of SHGs 4 13.33 4 13.33 22 73.33
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encouraged and motivated. Rural women can do wonder
by their effectual and competent involvement in
entrepreneurial activities. Women entrepreneur networks
are major source of knowledge about women’s
entrepreneurship and are increasingly recognized as a
valuable tool for its development and promotion. This
network helps to deliver lectures, printed material
imparting first hand technical knowledgein production,
processing, procurement, management and marketing
among the other rural women. Also micro entrepreneurs
are motivating other rural women to engagein the same
activitieswith theright assistance and strengthening their
capacities besides adding to the family income and
national productivity. Micro enterprise is an effective
instrument of social and economic development and is
only perfect solution to the growing employment among
rural youth. It really helpsto generate employment for a
number of people within their own social systemandis
best tool for rural women as it enables them to add to
the family income while taking care of their own home
and domestic animals centered task. Empowerment
would not hold any meaning unlessthey are made strong,
alert and aware of their equal status in the society
particularly in rural areas. The study also showed that
knowledge is limited regarding value for savings,
account keeping and financial liabilities as well as
entrepreneurship development among SHG members.
Only afew SHGs were found economically proficient.
Policies should be framed to bring them into the
mainstream of society. It is important to educate the
women particularly inrural areas. The need of the hour
istoimprovefemaleliteracy as education holdsthe key
to development women in rural India.
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