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Anayssof generd vending of crossored bullocks

B MAHESH TANPURE, KALPANA DAHATONDE AND MINAKSHI PATIL

SUMMARY : Study of draft animalsisimportant while discussing about Indian agriculture and national
economy. In this study general vending practices about crossbred bull ocks were studied in the selected
cattle markets of Chandrapur district of Maharashtra. During study it was observed that the need of
bullock for farm operation was the major reason behind purchase of bullocks and majority of bullocks
purchased were non-descript. It was also observed that majority of sellers (73%) sale their adult

bullocks.

How to cite this article : Tanpure, Mahesh, Dahatonde, Kalpana and Patil, Minakshi (2017). Analysis of
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BACKGROUND AND OBJECTIVES

Considering the importance of draft
animals in Indian agriculture and in
national economy. Draft animal marketing has
attained a tremendous importance in rural
areas. For proper marketing of draft animals
requiresgood organized and i ndependent cattle
markets but unfortunately, in India at many
places livestock marketing is combined with
the general agricultural marketing activities.
The cattle and bullocks are disposed off
through local markets.

RESOURCES AND METHODS

The present investigation, “Analysis of
general vending of crossbred bullocks” was
undertaken by collecting the information from
bullock sellersand purchasersin Chandrapur
district of Maharashtra state. Data were
collected by personal interview and by filling

guestionnaire. Among all cattle markets of
Chandrapur district, randomly four markets
were selected for study which also
represented whole district as per the
geographical spread of thedistrict. Sufficient
scope was given for selection of required
number of purchaser, seller and brokers.
Selected four markets werel. Chandrapur,
2.Brahmapuri, 3.Warora and 4.Rajura. After
selecting the markets, 25 sellers, 25
purchasersand 25 brokerswere selected from
each market on random sampling basis and
they were interviewed. likewise 100 sellers,
100 purchasersand 100 brokerswere selected
from four sel ected cattle markets. keeping in
view the objectives of study, the data were
further tabulated and statistically analyzed by
the simpl e tabulation technique as per Panse
and Sukhatme (1971) and the results are
interpreted for conclusion.
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OBSERVATIONS AND ANALYSIS

From table no 1,it was observed that the need of
bullock for farm operation was the major reason in all
four selected markets. In Rajura, maximum purchasers
thought about replacing costlier bullocks by cheaper one
in that specific group of reason.

It was observed that in all the markets under study
majority of bullocks soldwere non-descript.The trend
indicated that there was no specia priority to have the
bullocks of descript draft breed, may be due to non

availability of specific descript breed or lack of
knowledge.

From the above observations it was noticed that,
magj ority of purchasers (75%) purchased non-descript type
of bullocks. It may be dueto lack of knowledge and non
availability of descript breeds of cattle. It was observed
from the table that no bullock of Gir and Deoni breed
was purchased by farmers. There were 22 per cent
Gaolao bullock and 3 per cent crossbred bullock selected
by purchasers.

Tablel : Distribution of bullock purchasers according to the reason for purchase of bullocksin selected markets

Sr. No. Reason for buying of bullocks Chandrapur Brahmapul\:liarkas Warora Rajura Total

1 Need of bullock 22 (88.00) 15 (60.00) 18 (72.00) 16 (64.00) 70 (70.00)

2 Replaced costlier by cheaper 03 (12.00) 02 (08.00) 03 (12.00) 04 (16.00) 12 (12.00)

3. Replaced old by young 05 (20.00) 03 (12.00) 02 (08.00) 01 (4.00) 11 (11.00)

4. For resale 01 (4.00) 02 (8.00) - (0.00) 04 (16.00) 07 (7.00)

Figures in parentheses indicate percentage

Table 2 : Distribution of sellers accor ding to breeds of bullocks sold in selected mar kets

sr. No. Breeds Chandrapur BrahmapuriwIalrkets Warora Rajura Total

1. Non descript 18 (72.00) 21 (84.00) 20 (80.00) 20 (80.00) 79 (79.00)

2. Gaolao 05 (20.00) 04 (16.00) 05 (20.00) 03 (12.00) 17 (17.00)

3. Deoni 01 (4.00) - (0.00) - (0.00) - (0.00) 01 (1.00)

4. Gir - (0.00) - (0.00) - (0.00) 01 (4.00) 01 (1.00)

5. Crossbred 01 (4.00) - (0.00) - (0.00) 01 (4.00) 02 (2.00)

Total 25 (100) 25 (100) 25 (100) 25 (100) 100

Figures in parentheses indicate percentage

Table 3 : Distribution of purchasers according to breed of bullocks purchased in selected mar kets

st No. Breeds Chandrapur BrahmapuriwIalrkets Warora Rajura Total

1. Non descript 16 (64.00) 18 (72.00) 21 (84.00) 20 (80.00) 75 (75.00)

2. Gaolao 09 (36.00) 05 (20.00) 04 (16.00) 04 (16.00) 22 (22.00)

3. Deoni - (0.00) - (0.00) - (0.00) - (0.00) - (0.00)

4. Gir - (0.00) - (0.00) - (0.00) - (0.00) - (0.00)

5. Crossbred - (0.00) 02 (8.00) - (0.00) 01 (4.00) 03 (3.00)

Total 25 (100) 25 (100) 25 (100) 25 (100) 100

Figures in parentheses indicates percentage

Table 4 : Distribution of sellers according to the age of bullocks sold in selected cattle markets

Sr.No Age of bullock Chandrapur Brahmapu:\i/Iarkets Warora Rajura Total
Young (Upto 4 yrs) 04 (16.00) 05 (20.00) 02 (08.00) 06 (24.00) 17 (17.00)
Adult (4.01 to10 yrs) 19 (76.00) 16 (64.00) 20 (80.00) 18 (72.00) 73 (73.00)
Old (Above 10 yrs) 02 (08.00) 04 (16.00) 03 (12.00) 01 (04.00) 10 (10.00)
Total 25 (100) 25 (100) 25 (100) 25 (100) 100

Figures in parentheses indicates percentage
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It was observed that at the markets
of Chandrapurdistrict majority of sellers (73%) saletheir
adult bullocks, followed by 17 per cent seller’s sale young
and 10 per cent were observed selling their old age
bullocks. The farmers or sellers sold young and adult
bullocks to get more income from selling, while old

bullocks were sold to replace the new bullocks.
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