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 ABSTRACT : Mass media plays an important role in creating awareness about new agricultural
technologies among farmers. Radio is a powerful tool which can easily reach to a large number
of people without the restriction of literacy, distance and cost effectiveness. The objective was
to assess the adoption level of farmers towards agriculture information on radio. Descriptive
research design was adopted. The study was carried out in Allahabad district of Uttar Pradesh
during the year 2013-14. Chaka block as well as four villages was selected purposively. Fifteen
farmers from each village were selected purposively. An interview schedule was prepared to
collect the data. The data were tabulated and analyzed with the help of statistical techniques. It
is concluded from the study that most of the respondents had fully adopted the agricultural
information on radio. Adoption has no significant association with educational level and age of
the respondents.
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India is a developing country that has a large number
of rural mass. Radio is an electronic mass media
which can reach to a large number of proportions

within a short time. Radio has flexibility, immediacy,
immense potential and capacity to broadcast the
programes keeping view of the needs of national, local
and rural. Radio can reach in every society whether these
are isolated or full of masses. This was also reviewed
by Mancha (2012). Radio broadcast programmes for
literate as well as illiterate both so that it can provide
practical alternatives to the people. This was also
supported by Mohammad et al. (2010). Radio broadcast
programmes not only related to agriculture but also
related to information, education,  culture and
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entertainment. All India Radio (AIR) is the most important
medium for communicating the information to rural
population. All India Radio has clear objectives of
informing, educating and entertaining the mass audience
(All India Radio, 2016).

The first rural broadcast was done in 1935 in
Allahabad while first systematic attempt was made in
1956 for using radio for disseminating latest agricultural
technologies (Bisht et al., 2014). Radio can be useful
medium to educate farmers if it appeals them with new
programs having modern agricultural technologies
(Mohammad et al., 2010).

In India farm and home broadcast with agricultural
thrust were introduced in 1966, to enlighten farmers on
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the use of various technologies to boost agricultural
development. At present, there are about 50 such radio
units all over the country. The tribal farmers can easily
understand the operations, technology and instruction
through television (Mancha, 2012). Adoption and
utilization of appropriate technology is largely dependent
on the effectiveness and relevance of information
dissemination and the ability of agents to persuade the
farmers. This was indicated by most of the respondents
that agricultural programmes on radio impact on farm
families (Oladosu, 2004).

Creation of awareness is the first step towards the
adoption process. Mass media are playing very important
role in creating awareness about new agricultural
technologies among farmers. Mass media are spreading
agricultural technologies to the farmers at a faster rate
than personal contacts Mahmood and Sheikh (2005).
Malagar (2007) reported that rural women are adopting
the technologies and more information broadcast on radio
because of simple language. Gathigi (2009) found that
listeners use radio to know the locally available
information. Listeners use radio so that they can create
more social interactions, civic engagement and as a
platform to seek the solutions of their problems.

Justification :
India is a developing country where people are

based on agriculture for their livelihood. So it becomes
necessary to provide them proper technologies that can
be adopted by the people to increase their livelihood. In
the rural areas there are not much more technologies
for dissemination of agriculture technologies but radio is
a powerful tool which can easily reach to a large number
of people without the restriction of literacy, distance and
cost effectiveness. Now-a-days radio broadcasts
agriculture programmes for improvement of agricultural
needs and production.

Objective :
– To assess the adoption level of farmers towards

agriculture information broadcast by radio.

RESEARCH  METHODS
Research design :

Descriptive research design was adopted for the
study. Descriptive studies are those in which the
researcher interacts with the participant to collect the

necessary information like surveys or interviews.

Locale of the study :
The present study was carried out in Allahabad

district of Uttar Pradesh during the year 2013-14. This
was selected purposively due to its close proximity to
the researcher.

Selection of block:
There are twenty Blocks in Allahabad district in

which Chaka block was selected purposively due to
higher use of mass media.

Selection of the villages:
There are 49 villages in Chaka Block in which

Hathigan, Purawa Khas, Teduaon, Tilakhwar were
selected purposively because no such study has been
conducted in these villages.

Selection of respondents:
Fifteen farmers from each village were selected

purposively who had radio. Thus, total study sample
comprised of sixty.

Tools for data collection:
An interview schedule was specially prepared to

collect the data. The interview schedule consisted of
three point rating scale for the adoption of agriculture
information broadcast by radio.

Selection of variables:
The various independent variables were selected

as age, sex, educational level, family composition etc.
and dependent variables was adoption.

Statistical analysis :
The data were tabulated and analyzed with the help

of statistical techniques. The statistical techniques are
frequency, percentage, mean, chi square test.

RESEARCH  FINDINGS AND  DISCUSSION
The Table 1 and Fig. 1 shows that half of the

respondents i.e. 56.67 per cent adopted the agriculture
information fully on radio followed by 33.33 per cent
partially adopted respondents and only 10 per cent
respondents was not adopting the agricultural information.
Similar findings were also reported by Kakade (2013)
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that a higher percentage of farmers considered the
information broadcast through agriculture programmes
as “fully reliable”

The Table 2 and Fig. 2 shows that there is a non
significant association between educational level and
adoption of the agriculture information on radio. Hence,
it can be concluded adoption is not dependent on the
educational level of the respondents. It is not compulsory
that educated people adopt agriculture information fully
on radio but they like to use another media to get the
information.

The Table 3 and Fig. 3 shows that there is a non
significant association between age and adoption of the
information related to agriculture on radio. Hence, it can
be concluded that adoption is not dependent on the age

of the respondents.

Conclusion :
It is concluded from the study that most of the

respondents had fully adopted the agricultural information

Table 1 : Distribution of respondents according to the adoption of agriculture information broadcast on radio (n=60)
Sr. No. Adoption process Frequency Percentage

1. Not adopted (12-20) 9 15

2. Partially adopted (20-28) 20 33.33

3. Fully adopted (28-36) 31 56.67

Total 60 100

Fig. 1 : Adoption level of respondents

Table 2 : Association between educational level and adoption of the respondents about the agriculture programme on radio (n=60)
Category Adoption level

Fully adopted Partially adopted Not adopted
Sr.
No. Educational level

f % f % f %

Total of % Cal. value Tab.
value

1. Upto primary 5 8.33 4 6.67 0 0 15

2. High School 12 20 8 13.33 0 0 33.33

3. Graduate 16 26.67 10 16.67 5 8.33 51.67

1.824 5.991

The table value at 2 degree of freedom at 5 % probability level = 5.991

Fig. 2 : Association between adoption and educational level

Table 3 : Association between age and adoption of the respondents about the programme related to agriculture broadcast on radio  (n=60)
Category Adoption

Fully adopted Partially adopted Not adopted
Sr.
No. Age in years

f % f % f %

Total of % Cal value Tab value

1. 21-36 5 8.33 2 3.33 2 3.33 14.99

2. 36-51 12 20 8 13.33 0 0 33.33

3. 51-66 18 30 10 16.67 3 5 51.67

4.012 5.991

The table value at 2 degree of freedom at 5 % level of significance = 5.991

Fig. 3 : Association between adoption and age
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on radio. There is a non significant association between
educational level and adoption of the agriculture
information on radio so adoption is not dependent on the
educational level of the respondents. There is a non
significant association between age and adoption of the
information related to agriculture on radio so adoption is
not dependent on the age of the respondents.

Recommendations :
– The timing of the programmes should be

increased because this will help to maintain a good
communication.

– There should be more quizzes regarding the latest
technologies.

–  Extension workers should increase their visits
in the local areas to know the problems.
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