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elevision industry in India has aremarkabl e history.

The history shows how TV industry has grown from
terrestrial television to today’s satellite broadcasting or
digital television.

Digital TV introduced in the late 1990°s in the United
Kingdom, came muchlater in Indiain the month of March,
2001. There are several advantagesfor the usersof DTV.
Themain advantageisthe good resolution. Theresolution
of the TV controlsthe crispness and detail in the picture
you see. Now-a-days, we have all become conditioned
by computer monitors with much better resolution. So,
the worst computer monitor you can buy have better
resolution than the best analog TV set; and the best
computer monitorsareableto display up to 10 timesmore
better picture than that TV set. There is simply no
comparison between a computer monitor and an anal og
TV intermsof detail, crispness, image stability and colour.
So, to give TV the same crispnessand detail as acomputer
screen, digital television was introduced. It has
approximately twice vertical and horizontal resolution
compared toexisting TVs.

Anocther reason for introducing digital televisionis
that, in analog TV a customer has to pay for channels
even if he does not watch it. The packages are made
keeping in mind the taste of majority in alocality. Thus,
favourite channel of particular client may not be there.
So to solve these problems digital video broadcasting
system has been introduced.

TheDigital televisionisarevolutionary new form of
television that deliverstop quality of digital audio andvideo

programming to viewers over the air, via cable and
satellite. Digital television is the next significant
improvement since the invention of cable television. It
brought TV, computer, and communication technology
together.

Digital TV simply means the information that you
are supposed to be seeing and hearing isdigitally encoded.
Thismeansthat when the datagetsto your TV, the picture
is constructed in exactly the manner the programmer
intended. Digital TV is set to provide a completely new
television experience.

Beside these as said before, DTH TV has
approximately twicethevertical and horizontal resolution
comparedto existing TVs. Beyond these, DTH TV isall
set to revolutionize the Indian entertainment scenario. It
promises quality TV reception even in shadow areaand
many val ue added services such asinternet, data casting
for recording the programme, interactive multimedia,
respond direct response to the broadcaster, choice of
cameraangleto watch asport events and participatein a
poll. The Electronic Programme Guide (EPG) which is
used to sel ect channel s through a menu system, video on
demand, pay-per-view content etcetera and DTH
companies providing many more other value added
serviceslike ACTVE Storieswhich includes atelevision
based story book that children can read and listen to at
their own pace. The service features new stories in
English and Hindi everyday like of Panchatantra, Jataka
tales and Hitopadesh. ACTVE Learning which includes
aquiz based educational service covering Mathematics,
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GK and Science for children in the age group of 7-11
years. The content for this service is provided by
24x7guru.com. Showcase includes private multiplex at
home from the comfort of your home, watch the latest
blockbusters in origina prints, with a single ad-break.
Showcase events can be ordered once and enjoyed
multiple times through the day. These are the some
example of services provided by DTH TV. There are
many more other services like these.

Looking to the benefitsof DTH TV, $800 millionis
being invested in the distribution of digital pay TV
channels and interactive services over DTH satellite.
According to In Stat market research (2008), today India
hasnearly 9.5million DTH homes. InIndiatill today, DTH
systemislaunched by Tata Sky (in 1,700 towns, 3million
subscribers), Dish TV (in2,200towns, 4 million subscribers),
Prasar Bharti’s venture that is DD Direct. Recently, it is
also launched by other firms like Sun TV (1.5 million
subscribers) mobile operatorsBharti Airtel Ltd (0.05million
subscribers) and Reliance CommunicationsLtd. (1 million
subscribers). Videoconindustry isready to launchitsDTH
service (cited in Navya, 2008).

DTH TV and Families :

In India TV viewing is a family affair. TV in any
and every family isbeing watched together. It hasbecome
aprime source of entertainment for most Indian families.
InIndia, television watchingistreated asafamily activity
rather than an individual activity because only a few
families posses two or more television activity that
involves on intermeshing of the constantly changing
personal agendas, moods and emotional prioritiesof each
family member with thefluctuating agendaof programmes
that enhanced from thetelevision set. Television hasbeen
called asamember of the family. Since no other member
of thefamily, commandsdirect attention, thantelevision,
for asubstantial period of time.

Further, television isconstructed by family member,
it doesn’t just happen. Viewers not only make their own
interpretation of shows, they also construct the situation
in which viewing takes place and the ways in which acts
of viewing and programme content, are put to use at the
time of viewing and in subsequent communications
activity.

Television does not give families something to talk
about, it directs their attention toward particular topics
and, because familiesliketo gather in front of the screen,
theviewing situation isaconvenient socia settinginwhich
to talk and otherwise communicate.

Changes in family structure are not likely to be
directly related with theintroduction of television setsin
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Indian homes. Neverthel ess, introduction of televisionis
likely to bring about certain change in the familial
interaction aswell asbehaviour pattern. At thebehavioural
level thefamily undergoesat onceit acquiresatelevision
set. With television at homes, the time spent on outingsin
the evenings, for movies, shopping etcetera are
substantially reduced. (Yadavaand Reddy, 1988)

The television had an impact on the families.
Television has gone from many changes from
Doordarshan to today’s digital television. The families
experienced all the types of television. So, there are
tremendous changes occurred in the television from
DoordarshantoDTH TV like Doordarshan have capacity
of around 20 -30 channels, cable have around 100
channels, whereas DTH have 200 channels. DTH have
very good picture and sound quality compare to
Doordarshan and Cable. DTH provides extra facilities
such as video on demand, pay per view, parental lock
etcetera. So, with advancement in technology more and
more viewers are opting for DTH connection. What are
the viewers’ experiences with DTH TV and how it
changed their viewing of TV needs to be found. This
raisesthe following questions.

Research questions :

In the light of above discussion, the following
questions arise-

-  What arethereasonsbehind selectingDTH TV ?

-  What are the advantages of using DTH TV?

- Aretheusersusingthefacilitiesprovided by DTH
toitsoptimumlevel ?

- What are the problems faced by the users while
using DTH TV?

- Arethere any changesin the viewing behaviour
of DTH users after the use of DTH TV?

- Aretheusers satisfied with this new technol ogy?

- Whether new technology is beneficial for its
consumer?

To search the answers to the above mentioned
questions, a research study was proposed on “A study on
utilization of DTH TV by the families”.

Objectives :

- Tostudy the prafileof the selected familieshaving
Direct-To-Hometelevision in their homes.

- Tostudy thereasonsfor selecting DTH television
by the selected families having DTH television in their
homes.

- Tostudy theadvantagesof using DTH television
identified by the selected familieshaving DTH television
intheir homes.
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- To study the extent of usage of the facilities
provided by DTH television by the sel ected familieshaving
DTH televisionin their homes.

- To study the T.V. viewing behaviour of the
selected families having DTH television in their homes.

- To study the changesthat occurred in the selected
familiesafter theuse of DTH television, inrelation to the
facilitiesprovided by DTH.

- To study the problemsin utilizing DTH TV by
thesdlected familieshaving DTH televisionin their homes.

Delimitations
The study is delimited to the nuclear families from
Vadodaracity having DTH televisionin their homes.
The study is delimited to the families having DTH
television of Dish TV and Tata Sky.

METHODOLOGY
Population and sample of the study :

The population of the study comprised of families
having DTH TV in their homes residing in Vadodara
city. Thesampleof the study consisted of 80 familieshaving
DTH TV in their homes. Mothers were selected as
respondents for the study. Research method used was
exploratory, as the study involved what and how much
the families were satisfied after the use of DTH TV.

Selection of the sample :
The nuclear type of families having Tata Sky and

Dish T.V since last six months and more were selected
asasample of the study. TherewasDTH TV usersinall
the areas of the city; therefore twenty families were
selected from each zonethat iseast (Vaghogiaroad, Ajwa
Road, Panigate, Mandvi), west (Alkapuri, Subhanpura,
Old PadraRoad), north (Karelibaug, Harni Road, Sama,
Nizampura) and south (Manjal pur, Makarpura, Rajmahel
Road, Tarsali) zones of the city. Intotal 80 familieswere
selected from the city.

Toidentify thefamilies, theinvestigator took the help
of DTH TV dealers for contacting the families. The
families were contacted on telephone first to know
whether they fit into the selection criteria or not. Those
who fittedinto the sample sel ection criteriawere sel ected
as sample of the study. The selected families also
suggested the other subscribers of their area. Thus, the
purposive sampling and snowbal | techniquewereusedin
selection of the sample.

Construction of the research tool :

A structured questionnaire was developed by the
investigator to study the utilization of DTH TV by the
families.

Description of the research tool :

Thetool consisted of five sections. Section | consisted
of the background information, section Il dealt with the
reasons for selecting DTH TV. Section Il covered the
usage of facilities provided by the DTH TV. Section IV

Table1: Description of theresearch tool

Section  Areas of study Total number of items Response system
|
Part A Background information 22
— Background information of the family. 15 Checklist
— Subscription of DTH TV. 7
Part B Television viewing behaviour 12 3-point scale
1 Reasons for selecting DTH TV. 13 Checklist
11 Usage of facilities provided by DTH TV. 26
— Facilities provided by both Dish TV and Tata Sky 09
— Exclusive for Tata Sky subscribers 11 3-point scale
— Exclusive for Dish TV subscribers 06
Y
Part A Advantages of using DTH TV over earlier connection. 21 3-point scale
Part B Changes after the usage of DTH TV 49 Checklist
— T.V. viewing pattern
— Daily routine activities
— Expenditure pattern
— Social interaction
Part C Problems faced by families whileusing DTH TV. 12 3-point scale
Y, Satisfaction and suggestions for the DTH TV 05 Open ended
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consisted of the advantages of using DTH TV, changes
that occurred in thefamily members after theuseof DTH
TV in relation to the facilities provided by DTH and
problemsfaced by thefamilieswhileusingtheDTH TV.
SectionV dealt with the satisfaction level of thefamilies
regarding the use of DTH TV.

Validation of the tool :

The questionnaire was given to the five experts
belonging to five different areas of the study to check the
validity of the tool. Two were from Department of
Extension and Communication, one from Department of
Human Development and Family Studies, one from
Department of Journalism and Communication and one
from Department of Education. The expertswererequired
to check the tool for its, content validity, nature of the
statements, clarity of ideas and, appropriateness of
response system.

Pre-testing of the tool :

The pre-testing of thetool wasundertaken with five
familieshaving DTH TV. The purpose of pre-testing was
to know the difficulty in following the questionnaire and
to check the clarity of the language. Three “Dish TV”
users and two “Tata Sky” users were randomly selected
for the pre-testing of the tool. The repetition of the
questionswasidentified in the pre-testing and necessary
changeswere implemented before finalizing the tool for
the datacollection. Therespondentsdid not find any major
probleminfilling the questionnaire and the tool wasfound
clear and understandabl e.

Collection of the data :

The data were personally collected by the
investigators by administering the questionnaire during the
month of November - December 2008. Before visiting
therespondents, investigators contacted them on telephone
and took the appointment for the visit. The motherswere
requested to fill the questionnaire. The respondents
returned the questionnaire within two to three days. The
respondents took forty five minutes to fill the
questionnaire.

Scoring and categorization :
For the section | [B] on TV viewing behaviour, the
items were scored as follows:

Level Score
Highly intense TV viewing behaviour 3
Moderately intense TV viewing behaviour 2
Lessintense TV viewing behaviour 1

For section 11 on reasonsfor selecting DTH TV, no
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‘Table 2: Categorization of background information
Sr.  Background

No. information Basis Category
1. Age
Age of the Below 39 years  Younger
mothers and 39 - 54 years Middle age group
fathers Above54years  Older
Ageof children Below 11years  Young
11 - 20 years Adolescent
Above 20 years  Late Adolescent

2. T.Vviewing Below 19 scores  Less intense TV

behaviour of the viewing behaviour

family members 19— 27 scores Moderately intense
TV viewing behaviour
Highly intense TV

viewing behaviour

Above 27 scores

scorewas given and it was calculated in percentage. For
section |11 on usage of facilities provided by DTH TV,
the items were scored as follows:

Leve Score
Most of the times 3
Sometimes 2
Rarely/never 1

Fore section IV [A] on advantages of using DTH
TV and section 1V [B] on problems faced while using
DTH TV, the items were scored as follows:

Leve Score
Great extent 3
Some extent 2
Less extent 1

Item wise intensity indices (l.1.) and percentages
were calculated to identify the usage of the facilities by

‘TabIeS - Areawise maximum and minimum possible scor es ‘
Noof Minimum Maximum

Section Areaof the study items

Scores scores

| TV viewing behaviour
Part B 12 12 36
11 Usage of the fecilities

Facilities provided by

both Dish TV and Tata

Sky 9 9 27
Exclusive for Tata Sky 11 11 33
Exclusive for Dish TV 6 6 18
\Y Advantages of using 21 21 63
Part A DTH TV over earlier
connection
v Problems faced while 12 12 36
Part C using DTH TV
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the family members, advantages of using DTH TV over
earlier connection and problemsfaced whileusing DTH
TV.

Total scorefor anitem

Item wiseIntensity I ndex:
Total number of respondents

Therangefor itemwiseintensity indicesfor the study
on utilization of DTH TV by the families regarding the
above listed aspects was decided as follows:

Range of score  Extent

2.6 -3.00 Great extent/Most of the times
1.6-2.59 Some extent/Sometimes
1.0-1.59 Less extent/Rarely or Never

Percentage and intensity indices were used to
analyze the collected data.

FINDINGS AND DISCUSSION
The results obtained from the present investigation
are presented below:

Profile of the families

Mg ority of the mothers and fatherswerefrommiddle
age group. Forty one per cent of the families had
adolescent children, thirty three per cent of the families
had | ate adol escent children and oneforth of thefamilies
had young children.

Nearly fifty four per cent (53.75%) of the families
had four family membersin their family.

Forty five per cent of the fathers and fifty two per
cent of mothers had average educational qualification and
majority of the mothers were not working as paid
employees and fifty six per cent of the fathers were
working as paid employees.

Nearly forty three per cent of the families had
income between Rs 10,001 - Rs. 30,000.

Majority of the families possessed | atest €l ectronic
gadgets and mgjority of the fatherswereinterested more
than other family membersin buying new technol ogy.

Majority of thefamilieshad cable connection before
DTH TV.

Nearly fifty five per cent of the families had DTH
since last one to three years and in half of the families,
fathers decided for taking DTH TV connection.

Reasons for selecting DTH TV

Fifty three per cent of the mothers, forty three per
cent of the fathers, fifty five per cent of late adolescents
and thirty nine per cent of the adolescents selected DTH
TV becauseit provided high quality of picture and sound.
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Advantages of using DTH TV, over earlier connection:

High quality of picture and sound wasidentified by
the families as an advantage to great extent and good
customer service, channels selection, 24 hoursreception,
wide numbers of free channels, and cost effectiveness
were identified as advantages by the families to some
extent.

Usage of facilities provided by DTH TV:

Facilities like ACTVE STAR News, ACTVE
Newsroom, CinemaActive, and MusicActive were used
by the mothers sometimesand ACTV E STAR Newswas
used by the fathers most of the times. Sometimes young
children used facilities like ACTVE Games, ACTVE
Learning, Movie Active, Kids Active, Music Active,
Cinema Active, Kids Active used by the children to
sometimes.

TV viewing behaviour of the families:

Majority of the mothers, majority of the adol escent
andfifty fiveper cent of thelate adolescent had moderately
intense TV viewing behaviour. Nearly half of thefathers
(48.75%) and majority of the young children had less
intense TV viewing behaviour.

Changes that occurred after the use of DTH TV:
Thefollowing changes occurred in the mothers:
Forty one per cent of the mothers started watching

more number of filmsat home.

Thirty five per cent of the mothers started watching
more number of programmes.

Nearly one forth (23.68%) of the mothers got the
information about different temples after the use of
ACTVE Darshan.

Little lessthan thirty per cent of the motherslearnt
new recipes after the use of ACTVE Cooking.

Thefollowing changes occurred in the fathers:

Nearly thirty four per cent (33.75%) of the fathers
started watching exclusive channels.

Nearly one forth (23.75%) of the fathers time
duration of watching TV increased.

Thefollowing changes occurred inthe young children:

Nearly thirty three per cent of the young children
started watching few selected channels.

Nearly one forth (23.33%) of the young children
started spending more timein playing indoor games and
developed keen interest in video games after the use of
ACTVE Games.

The following changes occurred in the adol escent
children:

Thirty five per cent (35.71%) of the adolescent
children started watching more number of filmsat home
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and started watching more number of programmes in
English and other languages.

Nearly eighteen per cent of the adolescent children
time duration of watching TV increased and started
watching more number of channels and programmes.

Thefollowing changes occurred in the late adol escent
children:

Nearly forty two per cent of the late adolescent
children started watching more number of programmes.

Forty per cent of thelate adolescent children started
watching more number of films in English and other
languages.

Thirty five per cent of the late adolescent children
started watching more number of channels.

Problems faced while using DTH TV :

No reception during rain and fog, operating two
remotes, no access to local channels, costly packages
were some of the problemsfaced by thefamiliesto some
extent.

Satisfaction and suggestions for the future:

High majority of thefamilieswere satisfied with the
use of DTH TV.

High majority of the familieswill continueit in the
future.

High majority of familieswill recommend othersfor
DTH TV.

Thefamilies gave some suggestionslike the universal
remote or one remote should be made, Local channels
should be provided, more number of free channels should
be added

The present study focusesonthe DTH TV asviable
option against earlier television network service providing
worth a marked shift in viewers’ choice the facility. Valid
reasons mention for the shift highlights more of facilities
it provides with high quality resolution and lower cost
effective subscription.

The present study reveal that withthe DTH TV some
of the families have started watching more number of
channels. The reason is that the DTH provides more
number of channelsand it meansviewers may have more
choice of channels. TAM (2006-07) conducted a study
to understand the usage behaviour of the DTH vs. the
CASsubscribers. Thefindings of the study reveal ed that
digital TV consumers accessed large number of channels
in that span of time. Homes usually devote their timeto
watch the most 43 channel s as compared to 30 channels
offered through anal og cable (cited in Verma, 2008).

The findings also revealed that digital TV viewers
spent moretimein front of the TV ascompared to analog
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viewers. While ana og cable househol ds spent 150 minutes
per day, digital television householdswatched thetelevision
for at least 186 minutes per day. The same change was
marked in the few of the families under the present study.

Thefindingsof the present study reveal that thedaily
routine activities in families like the time of dinner and
lunch, sleeping time etcetera do not change due to the
DTH TV. It may be because families may not feel it
important to spend special time on the DTH television
instead of performing these activities. The families can
watch the DTH during leisure time and, therefore, they
may have afixed time for the DTH TV. One reason for
it may be that the programmes are telecast repeatedly
with flexibility of time. Inadditiontoit, therearefacilities
to record programmes and view lateron.

Changes that occured in mothers:

Thefindings of the present study showed that higher
number of changes have occurred in mothers as
compared to other members in a family. The reason is
that there are special programmes of mothers’ interest
such as cookery shows, fashion shows etcetera. Since
majority of mothers are housewives they may or adjust
their work schedule according to TV programmes. The
programmes have more dramas, entertainment based
stories, emotiona dramas. They interest women morethan
man and children. Hence, more changes have seen more
in mothers than other membersin afamily. Thefindings
show that mothers show moderately intense TV viewing
behaviour. They prefer watching news and cinema. The
DTHTV providesdifferent bulletinson international news
channels as well as movie channels. So mothers may
start watching more number of films at home and more
number of programmes at their convenience.

The findings of the present study reveal that higher
percentage of the mothers get the information about
different temples through the ACTVE Darshan facility.
The ACTVE Darshan arranges telecast on different
templesof India. Other channelsor network serviceslike
cable, Doordarshan do not have this facility. Another
reason would be that mothers have more spare time to
watch it than other family members. Also mothers have
moreinterest in viewing spiritual programmes. Therefore,
they watch on regular bases and get more information
about different temples. This is a unique facility that
arousesreligiousfeeling and favour among the young and
theold. It may helpto spend and consolidate Indian culture
among them. Thus, the families have a positive role in
social and culturd life.

The findings of the present study show that higher
percentage of the mothers learnt new recipes and their
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interest in preparing variety of food had increased.
Cooking is considered to be the primary duty of women
and prime interest for women and it cannot be scarified.
In every family, members show different choice of food.
Mothersare expected tofulfill their choice. To fulfill these
demand women may try to learn new recipes. This
demand may be encouraged them to learn new recipes.
Thisencouragement may createinterest in them for new
varietiesof food. The programmelikethe KhanaKhjana,
the Rasoi Show, the Cooking Show etcetera bring to them
al relevant detail on how to prepare varieties of foods.
Tasty food makes life in family faster and the DTH TV
hasitsroletoit.

Changes that occured in fathers:

It is revea from the findings of the present study
that the higher percentage of the fathers has started
watching sel ected/exclusive channels. Fathersin families
show special interest of viewing. For example, generally
male members would like to watch news and sports
programmes. The findings of the study reveal that
facilitieslikeACTVE newsand ACTVE sportsarewidely
preferred by fathers. Therefore, they watch selected
channels such as news channels and sports channels.

Thefindings of the present study further reveal that
one forth of the fathers started with watching highlights
of a cricket match instead of watching the complete
match. The reason is that ACTVE sports provides the
facility on demand to watch “cricket” with choice of
commentary language and its highlights on demand.
Another reason may be that fathers may not be able to
watch “day—night” matches as it would not suit with their
working hours. On general observation, it may be said
that out of all facilitiesACTVE sportsfacility isused by
the higher percentage of fathersin familiesand, therefore,
this change might have occurred in fathers. It seems to
give them facility to flexible time to watch selected
programmes. At the end of the day when they return
home from their workplace thisfacility allowsthem good
change from a day’s fatigue with relaxation.

Changes that occured in children:

Higher percentage of the children starts watching
more number of programmesand filmsin other languages
too. The major reason is that the DTH provides more
number of regional and English channels. Regional
channels providing good programmes. Other new
international channels also telecast variety of
programmes. National and international programmesand
films present new concepts and themes as compared to
thelndian socia drama. Thereisanother reason too that
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the DTH provideslanguage sel ection facility with which
children can watch other language programmesin Hindi
or English. This allows them wider exposure of culture
and ideasto help al round growth in them.

The findings of the present study also reveal that
the higher percentage of the young children started
watching sel ected/exclusive channels. Thereason isthat
this age group shows special interest of viewing. For
example generaly the children like to watch cartoons,
comedy programmes, and music channels. Many of these
channelsareround the clock channelsand so they provide
constant entertainment to children at flexible hours.
Flexibility of timingsallowschildren adjustment with their
study and play hours and therefore, they may prefer to
watch selected channel s such as cartoon, movie and music
channels.

The findings of the present study show that higher
percentage of younger children spend moretimein playing
indoor games and devel op interest in video games after
the use of ACTVE Games. The reason is that ACTVE
Games provides different interactive games like strategy,
puzzle, arcade and cards quiz etcetera. The games are
upgraded timeto time by the source providers. So children
may get a chance to play different games instead of
playing the same outdoor games. Another reason is that
children use ACTVE Games more than other facilities.
ACTVE Games provides such large number of games
which may help to devel op creativity, observation, audio
visual memory in children and so parents also alow
childrento play these games. It may influence childrento
play it on the TV and therefore they may start playing
moreindoor games. Trivedi (1991) investigated animpact
of TV on children. The study reveal that their activities
of play outside home are decreased, they had given up
playingindigenous gamesand their interest in cricket and
other costly games increases considerably. In addition,
they get used to electronic gadgets and learn to operate
computers effectively. It develops in them computer
savvy attitude that helps them later on in life for study
and profession.

Thefindingsof the present study show that littlemore
than thirty five per cent of the young children develop
interest in reading i nformative/educative books after the
use of ACTVE Wizkids and ACTVE Learning. The
reason is that young children use ACTVE Wizkids and
ACTVE Learning sometimes. Another reason is that it
includesfun filled games covering mathematics, English
and General Knowledge. The aim of this the television
based games is to continue a child’s learning at home. It
includes colourful, and easy games, quizzes which may
encourage them to read other informative books.
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Thefindings of the study also reveal that thirty five
per cent of the adol escents started watching more number
of filmsat home. The reason isthat the showcasefacility
isprovided by the DTH. Through it they can watch latest
released filmin digital quality. For examplerecently on
“Tata Sky” the Oscar winner film “Slumdog Millionaire”
was telecast for the whole day just for rupees 25 only at
different timings. When you watch movies in theatres
and multiplex, it costs you more than Rupees 150 per
person. It is cheaper to watch it on the DTH TV.
Therefore, thismay beavalid reason for watching films
at home. It is cost effective and with homely facility.

Similar finding were reported in the study carried
out by Bhokare (1999) on perception of housewives
regarding theinfluence of the cabletelevision on selected
areasof their lives. Cost effectivenessand homely facility
are the benefits that the study highlights through cases
under the study.

Thefindingsof the present study further reveal that
higher percentage of thelate adol escents started watching
more number of programmes. This may be because the
DTH TV provides more number of channels and so
viewers have more scope for watching more programmes
on different channels. Another reason would be that it
provides high quality of picture and sound and it brings
improvement in viewing and with more entertainment to
the viewers. Therefore, this change was found to be
occurring in late adol escent children.

All these major findings show that families get
enhanced entertainment through TV viewing. Harris
(2007) carried out a study on “The Digital Domain:
Consumer attitudeson Digital TV Services, Benefits, and
Features in Canada”. The findings reveal that many of
these digital subscribers had enhanced their television
viewing experience by adopting digital based servicessuch
asvideo on demand, high definition programming and pay
per view content. (www.decima.ca). This Canadian
experience becomes now reality India too. With
proliferation of DTH TV serviceswith services providers
like Tata Sky, Dish TV, Airtel TV, Big TV and now the
IPTV by the BSNL. Strongly to compute the market with
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so many playersin the market subscribers may get better
choice and more cost effective with greater facility of
television viewing.

Conclusion and suggestions :

It can be concluded at the end that the DTH TV
should be adopted by more number of families, if it
maintainsitsquality. Thereshould befacilitieswhich users
can use easily and can understand the benefits of using
it. The new technology intelevision should beintroduced
at affordable cost so that users will be able to enhance
their TV viewing. It will certainly make the DTH TV
more useful.
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