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ABSTRACT

The study was conducted in Pune and Satara districts of Maharashtra with the objective to measure the
entrepreneurial behaviour of cut flower producers. It was found that 48 per cent of the cut flower producers
had high level of entrepreneurial behaviour and 44 per cent of the cut flower producers had exhibited
medium level of entrepreneurial behaviour. The sub-components level of aspiration, decision making
ability and locus of control had contributed highly to the entrepreneurial behaviour followed by achievement
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motivation, innovative proneness, risk taking ability and assistance of management services.

INTRODUCTION

The entrepreneur is the central figure of
economic activity and prime mover of
development. Entrepreneurs constitute the
generating force of economic development,
since the level of development of
entrepreneurship in the society reflects the
development or underdevelopment of the
economy and its different sectors like
agriculture, trade or industry. An agricultural
entrepreneur is one who operates on his best
technique of production function to obtainthe
maximum possible output from his agri-
enterprise, which is feasible with current
technology and socio-economic and physical
environment. It is only the innovative agri-
entrepreneur who has the power to dream, to
transform new situation into thoughts and to
resolve them into action. Here, the new
situations are morefavorablefor the producers
of cut flowers under polyhouse conditions,
where they can prove themselves as an
entrepreneur by reaping opportunities of
liberalization, globalization and flourishing
prospects of the enterprise. Floriculture, till
recently considered to be a simple garden
activity to get flowersfor religious offering and
home decoration has emerged as an important
agri-business enterprise. It hasblossomed into
a profitable agri-business, both for domestic
and export market.

To make the agricultural sector
multidimensional ly devel oped, assessment of

potentials of human resource is inevitable.
Entrepreneurship is one of these potentials,
which can be harnessed by studying
entrepreneurial behaviour of farmersand their
profile characteristics. Thevolumeof valuable
datarelated to entrepreneurial behaviour and
factors related to such behaviour is lacking,
since only afew studies have been conducted
inIndiaon agricultural entrepreneurs. Dataon
the characteristics of the cut flower producers
is also inadequate. The present study was
therefore designed tofill up thislacunain the
field of entrepreneurial behaviour of farmers.
The study was conducted with the following
objectives: to study the characteristics of the
cut flower producers and to determine the
entrepreneurial behaviour of the cut flower
producers as awhole and rel ative contribution
of its subcomponents to the entrepreneurial
behaviour.

METHODOLOGY

The present investigation was carried out
in Junnar, Maval and Khed taluks of Pune
district and in Satara and Koregaon taluk of
Satara district in Maharashtra. Cut flower
producers, who producethe gerbera cut flower
in polyhouse unitsunder green house condition
were selected at random by using simple
random sampling at the rate of 60 producers
in each district. In all, 120 farmers were
selected for thisstudy fromthefivetaluks. The
datawere collected through awell-structured
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and pre-tested interview schedule. The collected datawere
analyzed by using cumulative frequency, percentage
analysis, correlation, partia regression coefficient, multiple
regression analysis and factor analysis. The scale
developed by Raghavacharyulu (1983) to measure an
entrepreneurial behaviour was adopted.

The scale was developed by using the method of
equal -appearing intervalswherein components of thescale
were sel ected and ranked by judges. Based on the method
of equal appearing intervals, the scale values were
developed using the formula -

S=L +050+ (PB/PW)xi

where,

S the median or scale value of the component

L lower limit of theinterval in which the median
fdls

PB= the sum of the proportions below theinterval
inwhichthemedianfalls

PW = the proportion within the interval in which
themedianfalls

i = thewidth of theinterval and isassumed to be
equal to 1.0

For each component of the entrepreneurial behaviour,
mean scores was calculated by the formula.

EB mean score = (Score obtained for the component /
M aximum score for the component) x scale value

The mean of the seven entrepreneurial behaviour
mean scores was taken as the total entrepreneurial
behaviour mean score for a farmer. The entrepreneurial
behaviour of cut flower producerswasthen classified as
low, medium and high based on mean plus and minus
standard deviation values. Partitioning of the multiple
correlation coefficients was carried out to know the
relative contribution of each of the seven sub-components
of entrepreneurial behaviour.

RESULTS AND DISCUSSION

Thefindingsof the present study aswell asrelevant
discussion have been presented under following heads:

Profile of the cut flower producers:

The results revealed that more than 50 per cent of
the cut flower producers were young aged, followed by
middle aged (27 per cent) and old aged (20.00 per cent).
It was observed that 59 per cent of the cut flower
producers were educated upto collegiate level, followed
by 27 per cent of the respondents possessing secondary
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school level of education. Majority (70.00 per cent) of
the cut flower producers had ‘farming’ as their sole
occupation, were experienced in the cut flower production
enterpriseat medium level (70.00 per cent), werereceiving
medium level of income (84.00 per cent), did not attend
any training on the cut flower enterprise (77.50 per cent)
and had high level of credit orientation (67.00 per cent).

Majority (47.50 per cent) of the cut flower producers
had cut flower production enterprise of medium size,
followed by small (47.00 per cent) size of enterprise. The
overal analysisindicated that about three-fourth (74.00
per cent) of the cut flower producers had medium level
of information seeking behaviour and half (51.00 per cent)
of the cut flower producers had medium level of self
confidence. Mgjority (70.00 per cent) of the cut flower
producers had medium level of overall marketing
behaviour.

Entrepreneurial behaviour of cut flower producers:
It was revealed from Table 1 that majority (47.50
per cent) of the cut flower producers had high level of
entrepreneuria behaviour. Almost same percentage (44.17
per cent) of the cut flower producers had exhibited
medium level of entrepreneurial behaviour. Thisfinding
is in conformity with the observations of Porchezhian
(1991), who revealed that majority (66 per cent) of the
farmershad high level of entrepreneurial behaviour.
This might be due to the high level of educational
status, credit orientation, perception towards post-harvest
technologiesetc., which could haveresultedin high level
of entrepreneurial behaviour and mediumlevel of factors
like experience in the enterprise, size of the enterprise,
annual income from the enterprise, information seeking
behaviour, self-confidence, market perception and overall
marketing behaviour, etc. resulting in medium level of
entrepreneurial behaviour of the cut flower producers.
The other reason enabling the cut flower producers
to exhibit high entrepreneurial behaviour might be the
opportunities like favourable market prices, easy
availability of technical backup, institutional assistanceand
co-operative drives to promote and support
entrepreneurial activities. These situations might have
pulled their effortsto run cut flower production enterprise

Table 1 : Distribution of the respondents according to their

entrepreneurial behaviour

Sr. No.  Category Number Per cent
1. Low 10 8.33
2. Medium 53 4417
3. High 57 47.50
Total 120 100.00
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more precisely and efficiently, which ultimately sharpened
their performance, goalsand visions. It might have made
themtoinvest more, to be attentive and curiousto innovate
theideas, to aspirefor great achievementsand to be more
independent in decision making, which in turn have
promoted their entrepreneurial behaviour.

Relative contribution of different components of the
entrepreneurial behaviour of cut flower producers:

Partitioning of the multiple correlation coefficients
was carried out by treating the total entrepreneurial
behaviour mean score as the dependent variable and the
seven components of the entrepreneurial behaviour scale
asindependent variables, to know the relative contribution
of each of the seven subcomponents of entrepreneurial
behaviour. The results of the analysis have been
summarized in the Table 2.

These sub-components were ranked based on the
standardized partial coefficients asshowninthe Table 3.
It isevident that most important three componentsin the
order of importancewerei) level of aspiration ii) decision
making ability and iii) locus of control. This was also
observed by Ahmed and Kakoty (1993) and Sarmah and
Singh (1994).

High capital investment in the relatively more
remunerative enterprise is one of the indicators for the
high level of aspiration. Thiswasa so observed in the cut
flower producers, who had devoted themselvesin the cut

ENTREPRENEURIAL BEHAVIOUR OF CUT FLOWER PRODUCERS

flower enterprise. This high level of aspiration, making
cut flower producers to behave like a true entrepreneur
was observed as the most important contributor of the
entrepreneurial behaviour.

Decision making ability of an entrepreneur denotes
his propensity to adopt the appropriate business strategy
among the alternative strategies, so that he can get more
returns for his produce with greater comparative
advantage. It is nothing but the key process of
entrepreneurial value, which naturally shows high
entrepreneurial behaviour. Thiswas also observed inthe
study.

Locus of control, which was observed as third
important contributor to the entrepreneurial behaviour of
the cut flower producer isal so thereflection of the quality
of self confidence. Both indicatesthe beliefsthat one holds
about what factors are dominant in controlling important
outcomes in life. Quality of decision making gets
strengthened as internal locus of control and in turn self
confidenceincreases. It helpsthe entrepreneur to perform
a job effectively. It a'so motivates the entrepreneur to
investinrisky but profitable activity. Medium to high self
confidence observed among the cut flower producers
might be the reason behind the locus of control being third
most important contributor of the entrepreneurial behaviour

Table 3 also indicatesthe other major contributorsto
the entrepreneurial behaviour of the cut flower namely,
achievement motivation, innovative proneness, risk taking

Table 2 : Partitioning of multiple correlation coefficient of the entrepreneurial behaviour

F =597.942

Sub-components

1. Innovative proneness \%
2 Decision making ability I
3. Achievement motivation v
4, Risk taking ability VI
5 Level of aspiration I

6 Locus of control I
7. Assistance of management services VI
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CorreI.aFion Standard partial b x 1 x 100
Sr. No. Sub-components Coefficient regr on TR
r ,
1 Innovative proneness 0.879 0.142 12.814
2 Decision making ability 0.911 0.239 22.354
3 Achievement motivation 0.896 0.150 13.789
4 Risk taking ability 0.850 0.102 8.901
5. Level of aspiration 0.886 0.286 26.016
6 Locus of control 0.812 0.180 15.006
7 Assistance of management  services 0.733 0.062 4.664
R

ability and assistance of management services.

Conclusion:

Inthelight of theabovefindings, anintegrated picture
of profile characteristics of the cut flower producers, their
entrepreneurial behaviour and contribution of itsdifferent
components callsfor the prime consideration of qualities
of entrepreneurs to be developed, while infusing the
entrepreneurship among the farming community. The
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subcomponentslevel of aspiration, decision making ability
and locus of control werethe most important contributors
to the entrepreneurial behaviour of the cut flower
producers, followed by achievement motivation, innovative
proneness and risk taking ability. Development of
Entrepreneurship Devel opment Programmes (EDPs) for
the cut flower producers should have more emphasis on
the enhancement of their aspiration, skill of decision
making, internal locusof control, achievement motivation
and innovativeness.
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