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Entrepreneurial needs as perceived by rural women in agriculture
and non- agriculture sector

H SARITA DEVI, AMRITA BARANWAL AND ASHA SINGHAL

SUMMARY : The present paper describe about the entrepreneurial need as perceived by rural women in
Faizabad city of Uttar Pradesh. The study was conducted in 8 villages of Bikapur block of Faizabad district of
Uttar Pradesh. The sample comprised of purposively selected 80 rural women i.e.40 women entrepreneur and 40
non entrepreneurs (5 entrepreneurs and 5 non-entrepreneurs from each of the 8 selected villages). All the respondents
perceived and expressed entrepreneurial need in agriculture enterprises.Fromthe findings of the study it could be
thusinferred agro-based enterprises were the perceive need of women.Hence the planners and the policy makers
should think and promote these enterprises to rural community.
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BACKGROUND AND OBJECTIVES

“Commerce runs but entrepreneur rule the
world”. The greatest challenge of the present
decadein our country is to generate employment
and income opportunities for the poor, both in
rural and urban areas on a massive scale in a
sustainable manner.

Indiais a country of villages. Rural areas
are marked by resources crunch and poverty in
general vicious cycle of limited resources low
capital, lowproductivity, and low income and
consequently a weak capital base perpetuated
the poverty syndrome. Unemployment as
emerged as the major issue which needs
immediate attention of planers, development
workers and government at macro level.
Development of rural areas can bring about
holistic national development, which is
sustainable. Poverty alleviation can be addressed
by generating employment opportunity and
creating and entrepreneurial environment for the
vast human resource. The objective of the present
paper is to throw alight on the entrepreneurial
need as perceived by rural women in agriculture
and non-agriculture sector.

Women entrepreneur ship:

Women form an important sector of our
society. They congtitute half of the population of
the country .Rural areas encompasses 80 per cent
of the total population of the country .\Women
performs multiple roles both in agriculture and
non-agriculture sector. They performs 60 per cent
of all working hours, receive 10 per cent of the
world’s income and own even less than 1 per cent
of the world’s property.(International Labour
Organization, 1980) Socio cultura roleshave cast
women in asecondary role for long time.

The entrepreneur is an individual or group
of individualswho isasingle decision maker, key
planner and real risk taker, organizesand manages
to run an enterprise whereby he/she reallocates
resources beneficial for the best interest of his/
her venture.(Devnath, 1999).

A women entrepreneur can refer to someone
who has started a one women business, to who is
aprincipal in afamily business or partnership , or
to someone who is shareholder in apublicity hold
company which she run’s. (Krishnan 2003).

Women with high education view at
entrepreneurship are achallenge while for women
with some educational background find
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entrepreneurship merely as a means for earning money.
Women become entrepreneurs due to several reasons ,which
may be grouped under “’pull reasons” refers to the urge in
women to undertake a venture with an inclination to start a
business driven by financial need dueto family circumstances
are said to be influence by “push reasons”.

Need is the gap between what to be and what ought to
be. Women desire to become an entrepreneur due to several
reasons viz., “pull and push factors”. Pull factorsrefer to the
urge in women to undertake a venture with an inclination to
start a business, driven by financial need due to family
circumstances are said to be influenced by push factors.”

RESOURCES AND METHODS

Similarly another group of non-entrepreneur was selected from
the same villages.Thusthe total sample of the study consisted
of 80 rural women (5 entrepreneurs and 5 non-entrepreneurs)
from each of the 8 selected villages.

Selection and construction of tool- For accomplishing
the present investigation, interview technique was used to
get the information from rural women. For this purpose
interview schedule was prepared by the review of literature.
Thisincluded questions pertaining to entrepreneurial need as
perceived by rural women in farm and nonfarm sectors viz,,
the enterprise heard and known to women what type of
enterprise could be taken up etc.

OBSERVATIONS AND ANALYSIS

The present study was conducted in purposively
selected 8 villages of Bikapur Block of Faizabad district of
Uttar Pradesh keeping in mind the objective of the present
study,80 rural women (40 women entrepreneur and 40 non
entrepreneur )were selected. For selecting the women
entrepreneur a list of such women who were engaged in
entrepreneurial activity for the last two years, was prepared
with the help of formal (block officers) and informal (village
leaders, school teachers, aganwadi workers) sources. From
the list of 40 women entrepreneur were selected randomly.

In the present study the entrepreneurial need of the
respondents were explored with respect to the enterprises
that they perceived can be taken up in agriculture and non-
agriculture sector.

Perceived entrepreneurial need in agriculture and non-
agriculturesector:

Datafrom Table 1 reveal that in agriculture sector all the
women entrepreneur and non-entrepreneurs (100%) expressed
that vegetable selling, food preservation, grain selling, flour

Tablel: Distribution of respondents by entrepreneurial need perceived in agriculture and non-agriculture sector (n=80)
Sr. No.  Category Non-entrepreneur % Entrepreneur % Tota %

1. Agriculture sector
Vegetable selling 40 100 40 100 80 100
Food preservation 40 100 40 100 80 100
Grain selling 40 100 40 100 80 100
Fruit selling 40 100 40 100 80 100
Flour mill & oil mill 40 100 40 100 80 100
Dairy 40 100 40 100 80 100
Pipermint oil 22 55 25 62 47 58.75
Masala making 08 20 22 55 30 375
Flouriculture 07 175 12 30 19 23.75

2. Non-Agriculture sector
Sewing 40 100 40 100 80 100
Genera Store 40 100 40 100 80 100
Bangles shop 40 100 40 100 80 100
Cosmetic shop 40 100 40 100 80 100
Cloth shop 40 100 40 100 80 100
Teastal 40 100 40 100 80 100
Knitting 32 80 36 90 68 85
Embroidery 22 55 30 75 52 65
Beauty parlor 12 30 26 65 38 475
Sweet shop 19 475 22 55 41 51.25
Basket weaving 16 40 10 25 26 325
Craft making 03 75 10 25 13 16.2
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mill , oil machinesand dairy are the viable enterprisesthat can
be taken up by respondents because the resources (land, water,
fertilizers, seed,etc.). For carrying out these activities were
easily available in the village, the occupation were of
traditional nature.

About 55 to 65 per cent women entrepreneurs also said
about pipermint oil and masala making activity suitable for
women because therewas high profit marginin these activities.
Some of the respondents were growing chilies and coriander
at their farm hence they mentioned about masala making
enterprise, thelocal chakki wasavailableintheir area.

These activities also does not consume much time.
Among non-entrepreneurs 17.5 per cent respondents told
about floriculture asaviable enterprise, because those families
who belonged to Mali caste were carrying out these activities
as there subsidiary occupation and noticed an increased
demand of flower decoration in marriage and during religious
festivals.

In non-agriculture sector majority of the respondents
(85-100) mentioned about opening daily routine items shops
inwhich marketing problem can be comparatively less.These
included general items,bangle, cosmetic, cloth shop and tea
stalls.Knitting and embroidery was also one of the desired
and viable enterprise aswomen had skill inthese activities,and
it can be started at home level and initial expenditure is also
less. Further 45 to 65 per cent entrepreneurs expressed about
beauty parlor and shops because with little training such
enterprises can be started. Among non-entrepreneurs, 40 per
cent respondents mentioned about basket weaving, as the
raw material was availablewithintheir periphery.

Preferencefor entrepreneurial activitiesin agricultureand
non-agriculturesector:

Itisevident from the Table 2 that in agriculture sector,the
entrepreneurs gave 1% rank to food preservation as they were
doing thisactivity, followed by the pipermint oil, grain selling
and dairy at 2™, 3 and 4" rank , respectively.L east preference
was given to fruit selling.

The non-entrepreneurs on the other hand ranked 1% to
dairy because they weretaking care of animalsand werefamiliar
with nature of this enterprises food preservation and
peppermint oil was given second and third rank order and so
on,least preference was given to masalamaking and flour mill/
oil mill. The probable reasons for preferring agro based
enterprises by entrepreneurs and non-entrepreneurs were
availability of irrigation facilities, availability of seed, water,
fertilizers, land and agricultural equipment. Therewasregular
market of grain sdlling, peppermint oil selling, food preservation
and dairy.

In non-agro based enterprises a majority of the
entrepreneurs gave 1% rank to sewing because they had the
skill in stitching and some of themwere doing it also. Cosmetic,
general store were given 2™ and 3“rank order, respectively,
painting ranked 4" bangle shop 5" etc. in that order of
preference.

The non-entrepreneurs on other hand gave 1% preference
to cosmetic, general store and then to sewing in that rank
order, followed by bangle shop and painting at 4" and 5" rank
order, respectively.

Both the groups felt that these were the general
commodities shop and the products were preferred regularly
for consumption.

Table 2 : Per cent distribution of respondents by their order of preference for entrepreneurial activities in agriculture and non-agriculture

sector (n=280)
Sr. No.  Category Non-entrepreneur (%) Rank Entrepreneur (%) Rank
Agro based
1. Dairy 75 | 315 v
2. Food preservation 45 I 70 |
3. Pipermint oil 375 1l 55 1
4. Vegetable selling 30 v 20 VI
5. Grain selling 25 \% 375 1
6. Fruits selling 20 Vi 75 VI
7. Masala making 125 VII 30 \%
8. Flour mill and oil mill 10 Vil 26 \
Non-agro based
1. Cosmetic shop, embroidery, tie dye 70 | 55 1
2. General store 52.5 I 50 11
3. Sewing 40 11 75 |
4. Bangle shop 325 v 325 \%
5. Painting, craft, knitting, candle making 225 Y 375 \%
6. Teastall 15 VI 30 VI
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Table 3: Availability of agriculture and allied resourcesfor setting up of different enterprises (n=80)
St No. Category f (nl:\lfg) entrepreneur% f (n:4OI§ntrepreneur - f Total -
1. Agricultureland 32 80 36 80 68 85
2. Water (tube well) 32 80 36 80 68 85
3. Agricultural equipment 25 62.5 31 715 56 70
4. Seed 29 725 33 825 62 775
5. Fertilizer 26 40 29 725 55 68.5
6. Fruit trees 19 475 26 40 45 56.5
7. Electricity 35 87.5 35 87.5 70 87.5
8. Sewing machines 12 30 29 725 41 51.5
9. Consumer 40 100 40 100 80 100

Availability of resources:

The selection of viable enterpriseisalso dependent upon
availability of resourcesinand around the periphery of village,
technical and financial feasibility, market facilities, etc. Hence,
pertinent information about these aspects was also collected
and isreported in Table 3.

It isencouraging to note from Table3 that land and water
facilities were available in the village as reported by 85 per
cent respondents. On further enquiry it was found that most
of the rural families had irrigated land holdings (89%
respondents), sufficient for opting agro based enterprises.
There was not any problem of irrigation. Half of the
respondents(56.5%) revealed about the availability of fruit
treei.e. lemon, guava, mango, amla, amber, karonda, etc.which
can be used for food preservation enterpriseslike, jam,jellies,
juice corner etc. A good number of respondents(68.5to 87.5%)
mentioned about availability of chief raw material like seed,
fertilizer, and agricultural implements- land level er, patella, etc.
that can be used for agricultural enterprise. Electricity facilities
were availableto utilize electrical machinery and equipment to
ensure continuity of production and reduce transport cost.

Nearly half of the respondents (50 to55 %) expressed
that sewing machine were there in most of the families for
gtitching enterprise.

Summary and conclusion:

All the respondents (100%) perceived and expressed
entrepreneurial need in agro based enterprises i.e. vegetable
selling, food preservation, dairy, fruit selling,grain selling etc.
In craft related sector the enterprises mentioned weresewing,
embroidery, genera store, weaving and knitting, tie and dye.

With respect to respondents preference, agro based

enterprises were preferred mostly with the reason that thereis
market available of agricultural products, the cleaned graded
and processed products can give agood returnto farm families.

Majority of the respondents reported that agricultural
and alied resources available in the study area were land,
water,agricultural equipment and fruit trees(mango trees,
jimikand, kathal, ambar,amla)that can be utilized for setting
up entrepreneurial activities.
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